
Sa Sa International Holdings Ltd.Sa Sa International Holdings Ltd.

2005/06 Annual Results2005/06 Annual Results

~ June 2006 ~~ June 2006 ~



1

Agenda

�����������	
���
�


�
��	

��	��	�

�����	�����
��������	��	


��	�������



2

Financial ResultsFinancial Results
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Group Financial Highlights
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Recurring Operating Profits
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Profit Centre Performance
– Contribution to Group
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Financial & Operational Highlights
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Financial & Operational Highlights
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Revenue Recognition 
Adjustment in Beauty Services
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Financial & Operational Highlights

/$�#�.+#+��
�9��	?

�+'#+'+$#����
�9�
������&��;�&�����	

/A – �����	2%�3������������
�4563

1�!��1�!��



10

Business ReviewBusiness Review
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Group Turnover
– Analysis by Business
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Group Retail & Wholesale
– Geographical Analysis
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Retail Performance in Hong Kong & Macau
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Progress in PRC
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E-commerce – Sasa.com
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Brand Management
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Beauty Services 
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Growing Recognition
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Growing Recognition
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Future Plans & StrategiesFuture Plans & Strategies
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Sustainable Long Term 
Development Strategy 
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Growth Drivers
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Growth in Hong Kong & Macau
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Strengthen Overseas Markets Growth
– Taiwan, Singapore & Malaysia
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Network Expansion in Mainland China
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Network Expansion Plan in Asia
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Open ForumOpen Forum


